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Scroll down to see a few pieces of my work.
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Emily Crisps
Social media & brand management, content creation, web design, print 
design,  visual merchandising, video, presentation design

Emily Crisps gave me the opportunity to lead  
ambitious projects such as the Whole Foods Market 
window display – from the design to the installation – 
and the complete ownership of the Instagram account, 
including content creation and platform management.  
I was also tasked with creating a range of POS designs,  
magazine adverts, web banners, updating the company  
web site, shooting and editing content videos, 
designing presentations and creating internal 
templates for company software.
 
Key things I enjoyed in this work: 
•  The diversity of projects
•  A balance of independent work and  
work in small teams across departments

Key skills acquired:
•  Ability to work in a fast paced start up environment 
•  Social media management and growth* (+145%)

Instagram page 
including partnerships  

with various brand

The Pack for Pack  
campaign video

Emily Crisps  
website content
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Print and web design: 
 A1 poster, magazine advert,  

Ocado banner and leaflet

Below, window display  
for Whole Foods Market

Emily Crisps boxes  
and special send outs  

for various campaigns

POS range including barkers,  
wobblers, shelf strips,  

A3 & A4 posters

https://www.instagram.com/p/BtL81dgFhh5/
https://www.instagram.com/emilycrisps/
https://www.emilycrisps.com
https://www.emilycrisps.com
https://www.emilycrisps.com
https://www.emilycrisps.com
https://www.emilycrisps.com
https://drive.google.com/open?id=1xKTbfqM8Xs3aUBwnXYV1qYI58DrrOZpf
https://drive.google.com/open?id=1pTQZsazvDC11PCR7SVkAA43W5Fo_VISU
https://drive.google.com/open?id=1ueXYNJigo3gM4c-QNT0cLtPLO8AbSO4x
https://drive.google.com/open?id=1AVyvTD45R5xUsDctLEV-Gef6i2tdB6Rf
https://drive.google.com/open?id=1q0qgQF-6Kt4iwT27ma_VjT_ShJyWjPTY
https://drive.google.com/open?id=1lAVf8O_cUMbsTThYE1XwnjjGUAwV8z8U
https://drive.google.com/open?id=1qwpzwgH6iLldxbAipruycnEWfJKylaq-
https://drive.google.com/open?id=1sdTHV22ZbWA5m_CL9YqysHAC7ch2oFLT
https://www.instagram.com/emilycrisps/?hl=en


Kol
Brand identity, content creation,  
social media & brand management,  
web & app design, print design,  
 packaging design, video

Kol is a wine and spirits delivery service.  
The company was founded in Paris and 
recently launched in London. I designed  
a new brand identity that reflected the 
companies young and fun energy while 
empasising the quality of the products. The 
work included creating social media content, 
video campaigns, print ads and bottle labels.  
I also collaborated with the studio Digital  
Ping Pong on the app and website design.
 
Key things I enjoyed in this work: 
•  The diversity of projects
•  The ability to experiment with my designs

Key skills acquired:
•  Flexibilty to help in other departments
•  Social Media management in a food  
and beverage context

Packaging  
for a collaboration  
with Fils de PØmme  

and Kol's vodka

Design of the website and the app 
with Digital Ping Pong studio

Below, 4x3 metre 
poster in Paris
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Facebook post,  
header and footer  

for Kol’s newsletter

Various piece of  
social media content

“ 

” 

https://drive.google.com/open?id=1rngcDlTFB6Sk9yHOR9yUmd1P7_mnkuEs
https://drive.google.com/open?id=1cMCSkDoryyMRvUfXTbxL4zwCDLrFlnGw
https://drive.google.com/open?id=1LilFNx_AE1Yhs4cD2tMgg94uJ4ETEKua
https://drive.google.com/open?id=1TrPm2LxjK6jsF1u_Iumm1E-9EipLHuFT
https://drive.google.com/open?id=1JWkiKCmGyfMuJMcK1Ecivr2wFwOz6FRm
https://drive.google.com/open?id=14HFyzwVAj2CcQjXPzeb2WAqNkWcUML21
https://drive.google.com/open?id=1mDU1Vq4daXNR_Mr44Gm0CJK19CeMyqfh
https://drive.google.com/open?id=0B2Xpolz-3wH2czlVb2M1N0lKWFk
https://drive.google.com/open?id=1UzA5B_EB7sgbwMxFkkakOeBETXXaH0jj
https://drive.google.com/open?id=1qR_PlUsShFiJpzyUKNMAM3A-G37VMihT
https://drive.google.com/open?id=1aj3pqtJdkllXxqqza59SJYczF7P89Lzb
https://drive.google.com/open?id=1hytoQOwzrYXe2PG5HANWiu3sq6zlJW-h
https://drive.google.com/open?id=0B2Xpolz-3wH2dE9Fa21CQkVjYkk
https://drive.google.com/open?id=0B2Xpolz-3wH2dE9Fa21CQkVjYkk
https://drive.google.com/open?id=0B2Xpolz-3wH2dE9Fa21CQkVjYkk
https://www.facebook.com/KolappUK1/videos/306172366505729/
https://www.facebook.com/KolappUK1/videos/353340881788877/
https://kol-app.com/en/
https://play.google.com/store/apps/details?id=com.kol.app
https://drive.google.com/open?id=1fZyq_ezvSBz-BUSwnRUIyf9SwrWAyZK0
https://drive.google.com/open?id=10ZrpI6DswJ8vq4mS62sgM6lmf1R2voOn
https://drive.google.com/open?id=1r8U5n949QJBNe49TnWV2IwpjSZU53Ae4
https://drive.google.com/open?id=1wUX6zE2f5c1-A0wd4ytv62HhY6i4gtr9
https://drive.google.com/open?id=1yWY8zXgKMOMPHO4BFC4tjzVVuy_rm15L
https://drive.google.com/open?id=1yFba8DwocBLuRdECOcm1m-ByOSXYBart
https://drive.google.com/open?id=1zJzJnCIjEUK7tD8VhOAA5txD4-K0-3gN
https://drive.google.com/open?id=1vc0urI3ZJlVnMrBlIlu-eHs4RBcBSxZe
https://drive.google.com/open?id=1KzIA3QWFstO_RUnh2CCTAcakGP8T_UQr
https://drive.google.com/open?id=1oRGEEYUG6lgkXPOhSOQdrHzI6-asr1-s
https://drive.google.com/open?id=1DXfEBFCUXzVhjFgh1N5G9uKcC5nu_ooV
https://drive.google.com/open?id=1bDc4lsdLk06yZSzY7pr5Q1gli-lZIH0X
https://drive.google.com/open?id=1FdVmBayRAJ_88_YW9pZuQR9wQVk--U1N


Guess where will I bring you with my  
drawings ? In the most romantic parts 
of Paris. These line drawings were 
made for a stand promoting Chanel’s 
jewellery in Japan. It is a story of 
romantic Paris as the particular range 
on display was engagement and 
wedding rings. It was a success with 
many young couples coming to be 
photographed in front of the display.

Key things I enjoyed in this work: 
• Working for a world renowned brand
• Having my illustrations printed on 
human-scale

Key skills acquired:
•  Attention to detail  

Chanel
Illustrations for a Chanel corner in Japan
(in collaboration with Émilie Rigaud)

Illustrations and  
the Chanel corner
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https://drive.google.com/open?id=0B2Xpolz-3wH2aWw0emlBa2lBajg
https://drive.google.com/open?id=0B2Xpolz-3wH2SGJ5S0hPWUUwVmM
https://drive.google.com/open?id=0B2Xpolz-3wH2NUFmbTlSRGFCQW8
https://drive.google.com/open?id=0B2Xpolz-3wH2OWFBLUdSX1hpUUU


You can turn it, fold it until you destroy 
it. The program is a large format which 
can be read as a map. You need to turn 
it to get all of the information. The font 
is created with hand printed lino cuts, 
representing the human work behind 
the information in the newspaper.

The poster series is made using woodcut 
printing. It is focused on composition 
of letters. I wanted to create a rhythm 
and disturb the order but still make  
the title readable.

Key things I enjoyed in this work: 
• Refining my skills in linocut  
and woodcut methods

• The large format of the newspaper  

Key skills acquired:
• How to use old printing techniques  
and modernising them

• Working carefully with lettering 
composition

MCA
Program for the Cultural House of Amiens (MCA) 
and its posters

The MCA program and  
the handcrafted font 

 
Below,  the MCA program  

pages and the posters

DE NOS JOURS
{Note on the Circus}
Ivan Mosjoukine
Cirque

15/10 19h30
16/10 20h30
17/10 19h30

GOLGOTA
Bartabas
Théâtre équestre
Coproduction

12/12 19h30
13/12 20h30
14/12 20h30
15/12 16h

LE COULOIR DES EXILÉS
Marcel Bozonnet
Théâtre
Production
Reprise

Tournée départementale
du 4 au 21/11

MCBTH
Guy Cassiers
William Shakespeare
Théâtre 
Musique
Coproduction

2/12 20h30
3/12 19h30

THE SUIT
Peter Brook
Marie-Hélène Estienne
Franck Krawczyk
Théâtre
Musique

8/10 19h30
9/10 20h30

Youdream
Superama
Théâtre
Performance

20/10 20h30
21/10 19h30
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https://drive.google.com/open?id=1TgwXXBdO8gbXyQAEpY9_zmJoCWh5A2EC
https://drive.google.com/open?id=1d9Ni5dGcUjIEqzSPFZa2x5dTzscJWOLe
https://drive.google.com/open?id=1UySpUupr9a_KzMsuDW5-54xev7itRE3C
https://drive.google.com/open?id=1KE68uEMtCFazZzTNxTFqBumcE_wtWfeP
https://drive.google.com/open?id=1f_ut5N8YNYHuOQSoFSthtg7Zwy6IAlYZ
https://drive.google.com/open?id=1xP95TgIO7GlA471mPW34HhDq1VRtQrYJ
https://drive.google.com/open?id=1I2UmucLXx_hXBCJI8OXmAJAAx56mOyV8
https://drive.google.com/open?id=1liml0La_ptpZWch_43IxJ1qJEOyD8XcA
https://drive.google.com/open?id=1IY_L4jFue-NDISLHjK_tv4zlQyotIzeq
https://drive.google.com/open?id=1fTrLWw1vy51TqQaZlZB7z41jCzuPC73p
https://drive.google.com/open?id=1Dp9WN7rD3PudbDB-hnBUEx1cFBPc1Has
https://drive.google.com/open?id=1J7NZZVanhq3imN-wZtttQ-4GiZGb8igH


Exigeant is a short magazine dedicated  
to bodybuilding. It offers short articles 
with posters included in the magazine.

The first edition is about the origins 
of bodybuilding. It is inspired by the 
Ancient Greeks and the search for 
the perfect body. The illustrations are 
squeezed into the format of the page.  

The second edition is about the 
relationship between money and 
bodybuilding. 

Key things I enjoyed in this work: 
•  Learning more about the amazing  
and bizarre world of bodybuilding 

•  Playing with the scale and multi-
spread composition of the illustrations

Key skills acquired:
•  How to play with a restrictive format

Magazine on bodybuilding 
2 issues, 32 x 41 cm

L’Exigeant

First issue,  
Exigeant n°1

Below,  
magazine covers  
and Exigeant n°2
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https://drive.google.com/open?id=1By23QK9-GldVHPhziC6cezQVo0XlKRob
https://drive.google.com/open?id=0B2Xpolz-3wH2d0lVWlRsUXhIWGM
https://drive.google.com/open?id=1IgoC77PYWkkLk_yVjmxR4pNhC58TxG5c
https://drive.google.com/open?id=0B2Xpolz-3wH2aERxVlNhR3U0ZHM
https://drive.google.com/open?id=0B2Xpolz-3wH2UGRZWXRjdTBSelE
https://drive.google.com/open?id=1-Yud2aEG6tlzGGsyBeUXcGggeqLDEtgD
https://drive.google.com/open?id=1S9vCsPvKtSn53_mbG3upY4yh87p7zpVI
https://drive.google.com/open?id=158M4T14-Pc7yxvTW-mOxxO9WuVmRtys9


Mazette will seduce you. Conceived  
as a book type. Neat and clear even  
when printed small. Mazette describes, 
explains, tells you or argues with you. 
In one word Mazette supports you. 
Inspired by the English Caslon and her 
block capitals, this astonishing italic 
travels through time. It is at the cross 
roads between classicism and modernity. 
Mazette is an italic font which overcomes 
conventions and creates liberties where 
they are most needed.

Key things I enjoyed in this work:
• Techniques to create a font

Key skills acquired:
• Attention to detail

Mazette
Font Designz z

Simon Garfield, Just My Type: A Book About Fonts

Please don't stop the music — Rihanna
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https://drive.google.com/open?id=0B2Xpolz-3wH2Sk9yWWhpMkNKdE0
https://drive.google.com/open?id=159Xl32IGVEU3jeFAxzXkhVVqYwgqj33E


I hope you enjoyed this journey through my work.  
If you have any suggestions, advice or recommendations,  please 
get in touch.

Or if you would like to meet me, please send me an e-mail  
or give me a call. If you would like to see my CV, do not  
be shy, click on my head.

Laura Williams
+44 (0)790 832 3410
williams.b.laura@gmail.com

T hank you !

mailto:williams.b.laura%40gmail.com?subject=
https://drive.google.com/open?id=1Mt_JMafPRzHpFhsD16uYBBF8M9_3gkMA
https://drive.google.com/open?id=1rKM2a0GcA5gmHQrcWf3vtjtYJhYkwLU8

